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H 1oTopia Tng Bristot

Napadoon 100 €TV OTOV ALOEVTIKO £0TIPECO!
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https://www.dropbox.com/scl/fi/ag1d92szn85qtmpswrika/1-Bristot-2023-Company-Profile-ENG.mp4?rlkey=2e7teoy0pix0dyr67rp608onv&dl=0

BELLUMC ITALIA 1815

[MooTeEPAIOTNTA PAC: N OTABEEN TTOIOTNTA

ATTIO TO 1919, péxpl oNuePa, ol AvBpwTTol TNG Bristot cuvexiCovv va Ta&ibebovy oe OAO TOV KOOUO
YIQ VA TTOOUNBELTOLY TA KAAVTEPA LAIKG KAl VA REATICOOOLY TIC YVWOEIC KAl TIG §£E10TNTES TOLG.
Y€ KOBe oTAdIO TNS SNUIOLEYIAC TOL KAPE, ATTO TN CLAAOYN TWV KOKKWY ATTO TN XWEA
TTOOEAELONG TOLG, MEXPI TOLG ERSOUAdIAIOLS EAEYXOLG TTOIOTNTAG O€ KABE XaPUAVI,
AKOAOLOOLVTAI TA LYNAOTEPA SIEBV TTPOTLTTA TTOL CLVOWICOVTAI OTA TTAPAKATW 5 PAMaATa
TTOIOTIKOD EAEYXOV:

« BHMA 1: 'EAeyx0C Kal £yKPION TNG TTOIOTNTAG TOL SEIYUATOS KOKKOL KAPE ATTO TN XWEA
TTOOEAELONG.

« BHMA 2: AIaCTALPOVUEVOG EAEYXOC UETAEL TOL SeiyuaToG TTOL AduPavouy oTo Belluno kail
ALTOL TTOL £XEl ANPOEI TTEIV TNV ATTOCTOAN ATTO TN XWPEA TTOOEAELONG.

» BHMA 3: EmTA£0V EAEYXOG TTOIOTNTAG OTO ANIJAVI APIENG, OTTOL Aappaveral deiypakar
ATTOOTEANETAI OTO Belluno. S

« BHMA 4: EAeyxoc Kal SOKIUN TOL KAROLPSICUEVOL SEiYUATOC OTO E0YOOTATIO.

« BHMA 5: ERSopabdiaiorl EAeyxol o€ KABOe peiyua atro €181IKoVGC YELOIYVWOTEC.



BELLUMC ITALIA 1815

[TIOTOTTOINCEIG

v Rainforest: Oi1 puTEieG TTOL PEPOLY TNV TIoTOTTOINCN TNG Rainforest Alliance cuuuopPwvovTal
HE ALOTNPEES TTEOSIAYPAPES YIA TNV TIPOCTACIA TV PLOIKWY TTOPWV KAl TO OERLATUO TWV
epyYalopEV@Y.

v’ Fairtrade: MMototmmoinon 100% Fairtrade 6|<Jocpa)\|§a| SIKQIOTEPEG oovenKeg aurropn«ov
OLVAANQY®V KAl aoKolplag YIQ TOLG nopoyooyoug TWV ovomocoopavoov XWPWYV, WOTE VA
eTTEVOLOLV OTIG ETTIXEIPNTEIC KAI TIG KOIVOTNTEG TOLC TTPOCPAETTOVTAG TE€ EVA KAAVTEQO UEANOV.

FAIRTRADE

v Bio100%: H rnmorromon Bio100%, eyyvdTal OTI O KAPES TTOL XPNOCIUOTIOIEITAI, EXEI Ko)\)uapyr]Ga
ouucpoovo UE TIC TTPAKTIKEC TNC PIOAOYIKNG Ko)\)\lapyalog agoccpo)\@ovmg AcLYKPEITN TTOIOTNTA
TTOOIOVTOC, e OePACUO OTO TTEQIPAANOV KAI TIC ETTOUEVECS YEVIEC.



[MooiovTikn Nkapua - Kapéc

TIZIANO RISERVA 1919 2kg.

O euTTVELOUEVOG CLYSLACUOC KAPESWY ACVYKPITNG
TTOIOTNTAG ATTO TOV 16pLTH Pag Domenico Bristot ammo 1o
1919 £€G OAUEPQ, ATTOTLTICVEI TNV ETTIITOXNMEVN TTOPEIQ TNG
Bristot raykoouia kal og TagiSedel ammd TNV TTEWTN YOLAID.

ETTTa SiapopeTikéc TToIKIAiEG Arabica cuvBEiToLY appoVIKA TO
YALKOTTIOTO KAl APWHATIKO ALTO XAPUAVI. ITO YELOTIKO
TTPOPIA SIAKPIVETAI N EKAETTTOCUEVN OELTNTA KAl Ol
{OXAPWUEVES VOTEC TTOPTOKAAIOD TGV KOKKWY Sidamo NG
AIBIOTTIAG, N XAPAKTNPIOTIKY) COKOAQTEVIA ETTIYELON TNG
FovaTepdAag, £viovn YALKOTNTA ENEGV KAPTIV
ETAEYUEVRV KOKKWY BpadIANiag, utraxapikd Kai ppouTwdng
vOTEG aTTO TOLG KAPESEG TNG KEVTPIKAG AUEQIKAG.

To TPWTOTTIOPO «PAPEAAKN HE TNV TTOOCONKN alMTOoL
QTTOTEAEI £yyLNON YIA TNV SIACPANICN TNG TTOIOTNTAG OTO
TEAIKO PALTLAVI.

SUBLIME ARABICA 100% 1kg.

'EvTOVO, VTEAIKATO KAl OTPOYYLAO A TNV idia

oTIyur. To Xapudvi AixUAA®DTIEl OAEC TIC NTTIEC VOTEG
NG KevTPIKAG AUEPIKAC, TV ENPQOYV KAPTIWV KAl TRV
ATTOENPAUEVY PPOLTWYV.

MNapdaAAnAag, Tapayel pia 1biaitepa {wvtavr ofdTNTa
1oL TTNYAdEl aTTd TO £6aPOG PPAAIAVIKWY
KAANEQYEIQV.

BELLUMC ITALIA 1815

RAINFOREST 1kg.

ETAeYUEVOI KAl TTIOTOTTOINWEVOI KAPESES ATTO TNV
Kevtpikn) Auepikr), Tn Bpadihia kai Tnyv IvSia cuveitouv
ALTO TO COKOAATEVIO, YALKO, HE VOTEG ENPWV KAPTTWY
Kal BaviNiag EexwpIoTO YELOTIKO TTOOPIA.

O1 KaANIEPYEIEC TTOL AauRAvoLY TTIoTOTToINCN
Rainforest Alliance, TANPoLY TTANPWC TA TTPOTLTTIA TNG
RICIUNG YewpPYiag, ToodyovTag TNV TTEPIRBAAAOVTIKA
LTTELOLVOTNTA, TNV KOIVWVIKH ICOTNTA KAl TV
OIKOVOUIKA RIOCIUOTNTA OTIC AYPOTIKEG KOIVOTNTEG.

H Bristot Snuiobpynoe mpwTn xapuavi amo 100%
TIIOTOTTIOINUEVOLG KAMESES YIA ETTAYYEAUATIKA XoNon



[oolovTikn NkApa - Kagpéc

TIZIANO 1kg.

To 181aiTePa SNUOPIAEG XOPUAVI UAC ,Eival EVAG

VTEAIKATOG ,YAUKOG KAl pE EVTOVO XAPAKTHOA KAPEG.

YovoLACel TEAEIQ TIG VOTEC COKOAATAG HE TIC YELOEIG
MTTIOKOTOUL KAl KAPAUEAWUEV®Y ENPWYV KAPTIWY,
SNUIOLEPYWVTAG OTO TEAOG pIa BEAOVLSIVN LPNA

SPECIALE 1kg.

EURANHATIKO KAl ayarrnTo XAppavi Yia TOOG AATPEIC
TOL ALOEVTIKOL ITAAIKOL espresso.

ATTAAOGC UE YepATO COPA xapakTnpiletal amod
YELOTIKEG VOTEC SNUNTPICKGY, COKOAATAG KAl
KOPAPEADG

BELLUMC ITALIA 1815

BEAN TO CUP 1kg.

To xapuavi “wake up” TnG Bristot cuvévadlel Ayoya TIg
ISIQITEPES VOTEG TWV UTTAXAPIKWY, TOL KAPLEIOL, TOL
PPELYAVIOUEVOL WPWHIOL KAl TOL KAKAO.

FepATO CWUA, Ye Eviovn TNV aicBnon kageivng,
OXeSIACUEVO VIO OCOLC eV TOLC APETEI N LTTEPPROAIKA
ofutnNTa oTO PAITCAVI TOULG..



[MooiovTikn Nkapa - Kapéc

B ean te Cup

0% & ki

BEAN TO CUP 100% ARABICA 1kg.

‘Evag euxapioTa TTAOVCIOG KAl EVTOVOG KAMES [E WIT
vOTa 0EDTNTAG KAl HAKPL TEAEIUA.

O Bpadiidvikog Alta Mogiana, emAeyuevol Arabica
amo 1o Huehuetenango tng NovatepgdAa kal
KoAouPIAVEG TTOIKINIEG «TTAVTEELOVTAN E TOV TTIKAVTIKO
Kape NG Ivéiac.

To ammoTéAeCUa €ival Eva XApUAVI AvVRTEPNS
TTOIOTNTAG, UE VOTEC COKOAATAG, £0TTEQISOLISGMYV KAl
PPOLTWV.

BIO 100% 1kg.

H moTtotroinon «Organic bioy eyyudTtal 0TI © KAPES
TTOL XPNOCIUoTIOIEiTal OTO Bristot Bio, kaAAigpyeiTal e
PLOIKEG oLOIES Kal SIadikaaieg, TTPOCTATELOVTAG TO
TeEPIPAANOV Kal SiIacpaAilovTag LYNAO TO eTTiITTESO
BIOTTOIKIAOTNTAG.

BELLUMC ITALIA 1815

DECAFFEINATO 500gr. Beans/ 250gr. Ground

To yovadikd Xappdvi KApE pe PIOAOYIKA 0&Ea XWPIG
KAPEivn, TTPOEPXETAI ATTO TIG KAANIEPYEIEG Brazilian
arabica kal TTPOCPEPE! PIa TTARPEN YELOTIKA EUTTEIQIA,
WE EVTOVN TN YELON COKOAATAC.

O Ka@ég TTapdyeTal ATTOKAEIOTIKA attd 1o The Lab oTto
Belluno kai eival évag cLVSLACUOC KOKKWY ATTO TN
NoTIa Auepikn kal Tn NoTioavaTtolikn Acia.



[MooiovTikn Nkapa - Kapéc

COLOMBIA Single Origin 225gr.

H trepioxn Huila pe peydAo bywouetTpo Kal
NMAICTIOYEVES £6AQOC, EiVAl YVWOTNA YIA TNV LWNAR
TTOIOTNTA TOL KAPE TNG. H yebon armo KOKKIVa
Batdpovpa cuvdialeTal ye VOTEG KAPAUEAAGS KAl
AOLAOLSIWV TTOL PLTPWVOLY OTNV TTIEPIOXN. TALKIA
o&LTNTA KAl TTAOVLCIO CWUA, SIVOLV I EEXWPIOTH
YELOTIKN euTTEIRIA.

BRAZIL Single Origin 225gr.

H mreploxn Alta Mogiana gival n o mapadociakn
TTEPIOXN KAANEPYEIQC KAPE TNS BpadiAiag TTaykoouia
YVWOTH YIa TV ApIoTN TTOIOTNTA TGV TTOIKIAIGV TNG,
xApN oTNV JOVASIKA YALKOTNTA KAl TNV ICOPEOTTIA
AvAPECa o€ oPa Kal ofuTnTa.

FALKOTTIOTOG KAMES E YELOEIG COKOAATAG,
ApLYSAAOL KAl ENEV KAPTIRV.

BELLUMCH ITALIA 1815

ETHIOPIA Single Origin 225gr.

Ye LYPOPETPO 1.900y., peTalL caPdavag kail vepou, To
TTAOVCIO NPAICTEIOYEVES £6APOG TNG TTEPIOXNC Sidamo
eivalibaviko yia Tnv KAANEPYEIQ KApE. H cLYKOUISH
yiveTal e 1o xEpI Kal n emme€epyaacia ye TNV
Tapadooiakr LyPN HEBOSO, Ve OTN CLVEXEID
Enpaivetal oTov NAIO TTAVG OE LTTEPLWWHEVES CITEG.

To QTTOTEAECUA €ival Evag KAPES PE VOTEG
TTOPTOKAAIOD, TTEQYAUOVTOL KAl UTTAXAPIK®Y, UE
LWNAR, ELXAPIOTN OELTNTA KAl HECO CWMA.



[MoolovTIKN NKAPA — ZOUTTANPWUATIKA V2

BELLUMC ITALIA 1815

Mg OTOXO TNV TTANEN KAALWYN TV AVAYKWY TNG OLYXPOVNG KAPEOTIAONG, SIABETOLUE YIA TTANEN YKAUA
OLVOSELTIKGWY TTPOIOVTWY SIAKEKQIPEVNC TTOIOTNTAG:
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BELLUMC ITALIA 1815

[MoolovTIKN NKApPA — LOUTTANPWUATIKA 2/2 @

Mg OTOXO TNV TTANPN KAALYN TWV AVAYKWV TNG CLYXPOVNG KAPEOTIAoONG, SIOBETOLUE WA TTANEN YKAUA
OLVOSELTIKGWY TTPOIOVTWYV SIAKEKPIUEVNC TTOIOTNTAG:

> O Apopog Tou ToayioL &
lce Tea 'HéIoTOV (CLUTTLKVPEVA 750ml)

> AVAWOLKTIKA HSIOTOV (CLPTTLKVMEVA 750ml)
& AvayukTiKa lkapiag (330ml)

> Aperitivo Italiano 200ml

EMONCELZ,
= SPRITZ >4




EEOTTAIOUOC

H Bristot £xel eEaocpalioel yeow S1EBVWV CLPUPWVIWY, TOV ATTAPAITNTO £EOTTAICUO YIA TNV APTIA TTAPACKELN
Kagpe oTa oLbvePyalopeva KATAOTAUATA KAPECTIAONG:

» Mnxaveg Astoria (Core 200, Plus 4 You)

» Mnxavég Rancilio (Invicta, RS1)

Y
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> MOAoI AAeonc Fiorenzato



Merchandising

BELLUMC ITALIA 1815

YTO KATAOTNHATA TToL oePPipeTal Bristot, SiaTiBetal OAOG o amapaitnTog e€EOTTAICUOG, TTOIKIANIA TTPOWONTIKWYV
LAIKGWV KAl TTIOWTOTTOPIAKG €0YAAEIQ ETTIKOIVAVIAG




Exraibevon — Bristot Academy

YTO OLUYXPOVO AVTAYWVIOTIKO TTEQIBAANOV N eKTTAISELON ATTOTEAEI £TTEVELON YIA TNV €TITLXIA KAl TNV EENIEN. H Siddoon TNG
KOLATOVOAG TOL KAPE EiVAl CLVLPATHEVN UE TNV EKATOVTAETN KAI TTAEOV I0TOPIA TNG Bristot.

H akaénuia ammoTeAeital ammo eva eBVIKO Kal S1EBVEG SIKTLO KEVTOWY EKTTAISELONG TTOL TTPOCPEPOLY TE CLVEQYATEC,
TTOOOWTIIKO KAl € OCOLG AvalnToLV CLVEXN, TTICTOTTOINUEVN EKTTAISELON KAI TTPAKTIKN e€aoknon. To cLOTNUA eKTTAISELONG
akoAoLBei ta mpoTutra ToL S.C.A (Specialty Coffee Association) LTTO TNV &1ELOLVCON TOL TTIICTOTTOINUEVOL eKTTAISELTA HAIQ
[kpivi¢aAn S.C.A AUTHORIZED TRAINER -GRADER.

Y10 Belluno Tng ITaAiag kal o Taykoopia PAcn, Aaitovpyei eva atmo 1a Siebvag moTotroinuéva S.C.A Premier Training
Campus.

Specihalty
Coffes
Associotion

The Courses:

x
oy

C

« Barista skills Entry: Tax0ppLBuo TPOYPAUUA TTRAKTIKAG KLPIWG eKTTAISELONG. AIGPKEIQ 4 WPEES

« Barista skills Foundation: Baoikég §e€10TNTEC KAl Bewpia. AlGpkeia 7 wpeg**

« Barista skills Infermediate: YwnAO emimmedo 6e€l0TATWY KAl BeENTIKAG eKTTAiSeLONG. AlIGpKela 12 wpec*™* O
+  Eicaywyn oTtov MNpdoivo kage: AIGPKEIA 4 WPES ' OO
*  MaBnuata yeuolyvwoiag: Sensory Foundation: AiGpkeia 7 wpec™ & Sensory Intermediate: Aidpkeia 12 wpeg** (NTRODUCTION ol BREWING

e Xnueia vepoL oTov KaPE : AIGPKEIQ 6 WPEC

« Barista Entry full pack: Aidpkeia 40 wpeg

3

**|oxbouv Kal yia TNV TTpocTolpacia egétaong yia moTotroinon S.C.A Coffee Diploma System. GREEN ROASTING




Bpapevoeig

v Greece: Coffee Business Awards 2023:

Q“ COFFEE

[N

v Italy: Guida dei caffe e delle torrefazioni d’ltalia

%? COFFEE
BUSINESS
AWARDS

BRISTOT
HELLAS S.A.

TOP COFFEE IMPFORTER
IN AFTER SALES

BUSIMESS
AWARDS
2023
- IEH BRISTOT
'rmmiw»nm HELLAS S.A. BRISTOT HELLAS S.A,
Cantanminb QUi Award TOP COFFEE TOP BARISTA
Aniovépesal IMPORTER BERAND TRAINING COMPANY
otny Bristot Hellas S.A.
ethos™==

BELLUMCH ITALIA 1815

%’ﬁ COFFEE
BUSINESS
AWARDS
2023

BRISTOT

HELLAS S.A.

TOF COFFEE
CAPSULE/POD

SILVER
AVVARD

Best Roaster of the Year Tiziano Riserva 1919 Well Coffee (Decerato)

Lungo Capsules



EAeyxoc MNoiotntag & Service

TakTikog ‘EAeyxog Moiotnrag

H SiacpAAion TNG TTOIOTNTAG YIA OAOLG €UAC oTN BRISTOT ammoTeAEl pia cLOTNHIATIKA, SOUNUEVN KAl CLVEXNC
TTOOONAWON OTNV TTOIOTNTA. TO TUNUA TTOIOTIKOL EAEYXOL TTOOCPEPEI TIG LTTNPETIEC TOL OTIG

OLVEPYALOUEVEC ETTIXEIONTEIGC AKOAOLOWVTAG EVA CLOTNUATIKO KAl SOUNUEVO TTEPIOSIKO KUKAO ETTIOKEWEWY .
To MEOTLTTO CLOTNHA PAC akoAoLBEI Kal S1aBETel AeATio ETTiokewng kal Epyaciwv katd ISO Quality System.

P———

- ~
2, v w8 Y
wamws e wanag
-~

Brizal Halas 58 - Qualiiy Conbrzl Pezor: -~

Service

To €€eISIKELUEVO TTOOCWTTIKO TEXVIKNG LTTOOTNEIENG TTAPEXE! TIG LTTNEETIEC TOL APETA 24/7. TO TEXVIKO UAG
TUAMC AEITOLPYE OTNV £50Q TNG ETAIPEIAC TE€ EVA LTTEQCVLYXPOVO EQPYACTNPIO TTOL TTANPOI OAEC TIG
TTEOSIAYPAPES LYIEIVAC KAl aOPAAEIas. H e€eibikevon TOL TTPOTWTIIKOL PAC £XEl YiIVEI O€ CLVEQYATIA WE TIC
KOPLPAIEC ETAIPEIEC KATAOKELNG ETTAYYEAUATIKOL £EOTTAICOL KAPESTIAONC.



EvoeikTiKES evepyeleg HoReCa

TV Campaign

MeTQ TO rebranding £yive N TTPWTN TNAEOTITIKN SIAPNUICTIKA KAUTTAvIa TNG Bristot Taykoouiwg otnv EANGSQ.

O,TLKAveLlg, Kave To e dsocg. | Kaweg Bristot

0 Bristot Greece

#Bristot #DoltWithPassion #DolomiteRoastery #NewCampaign



https://www.dropbox.com/scl/fi/htnlk59vuglrjnwy7uosf/2-Bristot_SPOT_grecia_v28Aprile_LOWRES.mp4?rlkey=2qvtsgvxvatc3wmm7zkzi04lq&dl=0

EvoeikTiKES evepyeleg HoReCa

Digital Campaign

Y1a SLO social media (Instagram & Facebook) TTov 6§06nke Eupacn Ta TEAeLTAIA 2 XPOVIQ,
SEKATTAQCIACTNKAY Ol AKOAOLOOI TWV OXETIKGWY CEAISWV EXOVTAG TTEPICCOTEQA ATTO 13 €KATOUMLEIA
impressions oTo LAIKO TTOL AVAPTNONKE.

bristot_greece - * =

366 2524 483
Pasts Fedlamwrs  Following

Bristol Grescs

Brand

= KopBid TG erTaipslnd Brstor yTumA oToug SOASTRS VIt
NERATGTEND AT £V0Y CAAD KA1 TV Eviwe, Zya MIBeS: ©
Kageés. vloitywithPassen

See Translaticn

£ Bristot Greece Q

Keplyio and 2darv résrmiTe [ (2 wangecars calfabeiztat ge
fAayesapataies WL e R I
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SE3K svcvanly mveind w sl 20 day

Edit profile Share protile

The 'Nandz.. Expos &Ev.
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1K ik « 12K fo
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THIUL G0 EWIV ALvn KoL T v e nadag: o
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https://www.instagram.com/bristot_greece/
https://www.facebook.com/BristotGreece

EvoeikTiKES evepyeleg HoReCa

BELLUMC ITALIA 1815

Wanderers Project

EmAE€Eaue 4 Wanderers 1o

e MeAlvo: GANGEE EVTEALY

i = » 3 &y 3
- ! ¥ \ ' -‘ !
TR \ i R
.
H «a0e LEDORREIOn EE i : RSALINTE KAl £K ; MERGCIOE Va KUVNYNCE! TO NGJog TS MEQa and Trv QUAASYIKN NOoopopd,
LIQ EUKQIIA VIO NS : BELINVEUOSU & KEDSITE © HNGOS Borke Trv nocowniki Tou sopponic
o R o N Y, Natiog, neaypenKoTnTA ~ Eu +

Epnvedcou & kEpdios. ﬂbcue'ooc OTO HAYVICUO! ERMmvElcou & ke peuae.
MGPE PEPOS OTO SIS cAiva BA Népe pépos oTo Slaywviopo!

Ndpe pépog oTo Saywviops|



https://www.dropbox.com/scl/fi/1xn7dvobklixub2db1fzg/5-2-Bristot_Ada-Livitsanou_1_COMPETITION.mp4?rlkey=dpc38zn2cn3ersgs0csmjobrz&dl=0
https://www.dropbox.com/scl/fi/hgprvvcry9rtdfyzrnp6g/5-4-ILIAS-SQ-1.mp4?rlkey=bzu2o3m54arauufrwwlemljml&dl=0
https://www.dropbox.com/scl/fi/6vi0bj9rcfbta8tlar8nc/5-3-Bristot_Melina-Vlachou_1_COMPETITION.mp4?rlkey=p4t9lqakj007er0vdvef2tge6&dl=0
https://www.dropbox.com/scl/fi/ny8pte5k0m7kpwfdp0ybh/5-1-ZISIS-SQ-1.mp4?rlkey=ivcse18slaeuhc42ku08i00lw&dl=0
https://wanderers.caffebristot.gr/

EvoeikTiKES evepyeleg HoReCa

Radio Campaign

MeTA TNV OAOKANEWON ToL rebranding TNG Bristot (2021), §06NKe Ge TOTTIKO ETTITTESO CNUAVTIKN EUpacn
OTNV ETMKOIVWVIA TV VEWY OTOIXEIV TOL brand e To tagline:

‘OT11 KaveIg, KAave To Je madog!

« Pablopwviko Spot o€ oTaBuoLS pe TTaveANASIKA KOALYN AAAA KAl O€ TOTTIKOLG OTABUOULG:

(21 cLvoAiKG oe ABNva, @ecoalovikn, Kontn, Képkvpa, Kahaudta kal Ko — 500 otroTt

Weskdy BA01 ol Buyineg Fl

v epdopada/ 3 efdopadeg burst/ 2 @OPEG £TNCIWG) _mmm

« Xopnyia oe padlopwVIKES eKTTOUTTEG (30):



https://www.dropbox.com/scl/fi/wfu4u0fyglhad1iw5fxns/4-RED-FM-2.mp3?rlkey=mfi7iq32woa4vvyoktm82dkh5&dl=0
https://www.dropbox.com/scl/fi/8wd0ytzo5p0haor66znpq/3-CAFE-BRISTOT-RF28sec-20-04-2022_FINAL.mp3?rlkey=r4jj8s5d5q5gnnezzz1calvz7&dl=0

EvoeikTiKES evepyeleg HoReCa

BELLUMC ITALIA 1815

Print Press

ADEPOMA / TOP COFFRR RRANDS IN ONS BTH

Ta al)® pu 1w tdaomie

ExTevNC TTapoLaia o€ e18IKO/KAASIKO aAAa Kal Lifestyle ToTTO.

W opa 14 33D Bl

Maoogenais: © TN xog o
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Bristot | ‘0,1 xdveig, kave o pe nabogy RISERVA 1919
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EvoeikTiKES evepyeleg HoReCa

Ovutdoor & Expos

« Sea jets Képkvpag: 5 TAoia, 15 060veg, 12 Siapnuiceic TN wea, 16 wpeg TN YeEpa, 5
unveg (432,000 TooRoAEC oToLG TA&IBIWTEC).

« I'pauun Kentng: 3 mhoia, 10 08o6vec, 4 Slapnuiceic TNV Ea, 16 WP TN pépa, 3
unveg (57,600 TooRoAEC oTOLG TAEISIWTEG).

« World of Coffee — Athens 2024: cnucio avapopAc YIA TOLG EI6IKOVG TOL KAPE
(baristi community). MowTn popa oTnV EAAGSQ.




BELLUMCH ITALIA 1815

Q0000 0:00:58

Store Examples



https://open.spotify.com/track/1aH92Q5PlOXxFbSvb1YVL8
https://www.dropbox.com/scl/fi/raz65u08jgoe0jyeqho1h/6-Store-Examples.mp4?rlkey=izdu7kf6lv6dbyo0z1a8bnjwq&dl=0

Bristot Hellas A.E.

TnAgpwvo: 210 2251919
Email: info@bristot.gr
Facebook: BristotGreece
Instagram: bristot_greece
www.caffebristot.ar



http://www.caffebristot.gr/
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