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ILLY FOR COFFEE SHOPS AND HOTELS
[lpoiovta, e€ortAlopog katl Avoelc HO.RE.CA

ILLY.GR

https://www.instagram.com/illy_greece/ {4 https ://www.facebook .com/illy.Greece /




ANAKAAYW TE -
TO MONAA] KO
XAPMANI ILLY

2 € €va AKPWC aVTAYWVIOTIKO TIEPIBAAAOV,

Ol ATTAITNOEIG artoTEAOLV TIPOKANCN
yla ePAC Kal eipaote 6w yla va TIG
LKAVOTIOIOVHE OTO PEYIOTO.

2TOXOG pag €ival va TPoodPEPOLE TOV

KAAUTEPO KaPE TOU KOOPOL, € OAOUG
oooug Tov avalntouv, e€aodaAifovtac:

[MOIOTHTA:

ATO ToV KapTiO €we TO PAITCAvL.

BIOZIMOTHTA:

KowvwVIKr), OIKOVOULKN Kal
TEPIBAANOVTIKN).

TEXNH:

H aiobnTikr mAaiciwon Tov Kade pag.
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MOIOTHTA

Al'O TON KAPT10 EQ2 TO OAITZANI

H illycaffé apiepwvel
TO IAB0OC Kal TNV
TPOCOXN TNG, o€ KABE
otddio enefepyaoiag
kade, e€aopaliCovtag
TN peylotn duvath
artdAavon.

O okomog pac kabodnyeital
ard pla loxupr rernoibnon:
n odtTnta EeKivael

oTnVv apxn tng aivaidag.
AuTOC eival kal 0 AOyoG

oL BeWPOVPE CNUAVTIKA
TNV TIAPOLCIa Kal TNV
€pyacia pag oe XwPeg
MOPAYWYNG KAPE.

K&Be pepa, mpoomabolpe
VA BEATILOOLPE O,TL KAVOULE,
OOKIPACOVTAG VEEC I16EEC,
Oladlkaoiee Kat peboddoug,
yla TN ouvexn BeAtiwon

TOUL KOOPOUL YOPW PAC.
AuTr) gival n eyyonor) oag
Yl TIPOIGVTA KAt UTINPEDIEG
IOV €ival TTAVTA ECAIPETIKEC,
HE TIPWTOTUTIEC IOEEQ

KAl KAVOTOPEC AVOEIC:

Hla cuvepyaoia mov oag
BonBda va avartoéete

TNV €TIXEIPNOT 0OG.

EMNIAOIH
H onpacia tng emiAoyng

Ayopaloupe povo ard To
kopupaio 1% TwV MoKV
Arabica mou kaAAlepyoLVTaAl

o€ OAO TOV MAQVN TN, ylaTi
QKON KAl €VaG EAATTWHATIKOC
KOKKOC UTIOPEL va KaTtaoTpeel

N yebon Tou KAaPe oTo GATCAVL.

XAPMANI

H cuvtayn g emitouxiag

AnuiovpyoLpE TO PHOVASIKO
xapuavt illy, pe éva cuvduacud
arod kapedeg 20 mpoeAedoEWV
100% Arabica, ano TG KAAUTEQEG
OLYKOMIOEG TOU KOCHOU.

H cuvtayr eival yuoTIK,
nepAauBavel 9 CUOTATIKA,
TIPOKEIUEVOL VA dIATNPEITAL

n yeoon illy mévta otabepn.

KABOYPAIZMA

H teAeidtnta g
anoéxpwong

KaBoupdiCoupe TO Hovadikod
HAC XAPUAVL XoNOIUOTIOIWWVTOG
OladoPETIKA TIPODIA PpnoiuaToc,
yloTi akdpn Kat N pia, povadikn
yeuaon, UTIopEl va Exel
OlOPOPETIKEC ATIOXPWOELG.

QPIMAN2H &
2Y2KEYAZIA
YTO MIE2H

Apwpa tov SlapkKei

Ededpape évav OIKO pag Tpomo
YIQ VA TIPOOTATEVCOLE TOV
kade pac. Etol, Ta apwpata oxl
povo dev xavovTal, aAAG 0ThV
TPAYUATIKOTNTA BEATIWVOVTAL
pe TNV TAPodo ToL XPOVOU.
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NMAPAZKEYA2TIKO

Mia adiapdioBATnTn
€kPppaon g yevong.

[NpoodEpoupue Tov KAADTEPO
Kadpe, oe OAO TOV KOOUO, WOTE,
kABe hopd, N armdAALoT) TOL
va QEPVEL XaUOYEAO OTA XEIAN.




BIQ>IMOTHTA
2E O, T KANOYME

[1a va gival evag Kadpeg, PAypaATIKA
KAAOG, TIPETIEL VA €ival BILOIIOC.
Kd&Be pepa avavewvoupe Tn
OEOPELON PAC YIA TIEPIBAANOVTIKN,
KOWVWVIKI KAl OIKOVOUIKN
BlwowotNTa, YIaTi TioteLovpe OTl
KaBevag anod eudgc, Propel va Kavel
™ Olapopa o€ AUTOV TOV KOOLIO.

[NepBarovTIKY Blwowpotnta

AvolappBavoupe dpdon, peoca ard TIOAVETEQ
mPOypapa yia T peiwon Twv exknoprwy CO,
(GvBpaka), oe OAOKANPEN TNV aAucida epodiacoD.
2TOXOC TNC eTAIPEiac eival va eTutuxXel OLOETEPO
looCVylo AvBpaka €we To 2033, OToL Kal KAEIVEL
100 xpovia arod TV idpuor TNG.

Kowwvikr Buwowotnta

EvBapplvoupe TNV avamtuén Twy atdpwy Kal TwvV
KOIVOTATWV TIOL ouvepyalobpaoTe. Eknaidbevoupue
€TOL WOTE VA TIAPAYOLV TIOIOTIKO KADE, UE
oeBaopd oToO MEPIBANOV KAl ETUOIWKOUE
HUAKOOXPOVIEC KAl LYIEIC cLvEPYAOIEC.

Owovoplkn Biwowotnta

2uvepyalobuaoTe Ue TOLG KOADTEPOLC
KOAAEQYNTECG KAl TOUC TIPOOPEPOULE TILEG
VPNAGTEPEC TNG AYOPAC, TIPOKEIUEVOUL VA EXOLV
LYIN KEPSON Kal Bwolun TIapaywyn.

AUTOG eival kal o Adyoc mou To 2021, n illycaffe,
YlQ €VATn OLVEXOUEVN XPOVIA, OIOKPIBNKE WE N
Mo HOr Etaipia otov Kéopo (WMEC), oboa n
HOVAOIKN ITOAKN €TAIPIO TIOL KATEKTNOE QUTH TNV
avayvwplon.

™

WORLD’S MOST

ETHICAL
COMPANIES®

WWW.ETHISPHERE.COM
9- TIME HONOREE

2021
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> #ONE s
MAKESTHE =
¥ DIFFERENCE ' %
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#0OneMakesTheDifference eival n kaurnavia tng etapiag vrep NS Biwowdtntag.

‘Eva Bripa tn ¢opd, kdbe pepa Alyo aparavw. Eva Ta&idl pe Toug ouvepyateg
KAl TOUG KATAVOAWTEG PAC TIPOC VA KAAUTEPO PEANOV.

KADEZ MHXANE2 KAI
A=E>OYAP KAO®E

KaMepyeital, MNapdayovtal oTepa
KaBoupdileTay, arnod TMPOCEKTIKI ETIAOYN

ouokeLAleTaAl KAl TpOouNBEUTWY, TIOU

dlavepeTal e oeBacuod XPNOWOTIOIOVLV TIOIOTIKA
oTO TEPIBAAAOV Kal VAIKA KOl TEXVOAOYIEC
OTOLG AVBPWTTOUG. DNIKEG TIPOG TO TIEPIBAANOVY,

AKOAOLOWVTAC TIAVTA TIC

[TAAIKEC TIPOOIAYPADEC.

#ONEMAKESTHEDIFFERENCE

By 4

AUTO TO AOYOTUTIO XPNOIPOTIOETAL OE TIPOIOVTA TIOL EXOUHE OXEOIATEL, VIO VA PEIWOOUUE TO TIEPIBAANOVTIKO
QVTIKTUTIO Kal APOPOLV OTO MAPACKELAOTIKO KOUUATL TOL KAGE EKTOC OTUTION KAl OTNV OIKIAKI KATAVAAWON.



ILLY KAI TEXNH

Ké&Be pAitCavi kade
anoTeAei Eva €pyo TEXVNG.

[MioTtevovpe Babid otnv agia
TNC AIOBNTIKNG KAl ixape
AvTa 1oXLPOLE SEOUOC

e TOV KOOPO ToL design

KAl TNG oLYXPOoVNC TEXVNG.
[TpowBoLpE eKONAWOELC,
LTTOOoTNPICOLUE TIPWTOPBOLAIEG
Kal oxedlACouEe Ta TIPOIOVTA
LUAC pE TOLC KAADTEPOUG
KOAAITEXVEC TIAYKOOUIWG.

2YI'XPONH
TEXNH

‘Exoupe avamtiéet
ouvepyaoieg pe ditionuoug,
OleBVEIC KOMTEXVES, amd

™ Marina Abramovi¢ €wg Tov
Jeff Koons. To AoyoTtund pacg
oxedlaoTtnke arod Tov James
Rosenquist, évav amod toug
OPUTEG TNG American Pop Art.

MIA GALLERY
>TO OAITZANI

To pAtCavt illy oxedidotnke
arto tov Matteo Thun, ya

VQ TIPOOPEPEL pIA EEAIPETIKN
EUTELPIA OTOUC KATAVOAWTEG.
Ané 1o 1992, 10 iconic autd
OATCAVL EXEL ATTOTEAEDEL
mnyn éumveuvonc ya 110
KAAAITEXVEG, ATTO KOPLPAIEC
TIPOCWTTIIKOTNTEC TOL SIEBVOUC
KOOPOUL TNG TEXVNG WG VEQ
TarévTa. Etol, yevvnonke

N GUAAOYH PIAOTEXVNUEVWV
dATCaviwy illy. Mia gallery
o010 GATCAVL




EyyuopaoTe pia OAOKANPWHIEVN, QVBPWITOKEVTPIKI EELTINEETNON O OAOLC
TOUC ouvePYATeC Pag. Eknaibevon, otaBepr) TOIOTNTA, TEXVIKA KAALN,
OLUBOLAEVTIKN KAl TIAVW AT’ OAQ TAXEIA KAl Cuvexr) LTIOOTHPIEN.

Mna Tov illy kat Tnv Kafea Terra kGBe cuvepyaoia eival EeXxwploTh Kat e8IKA
oXeSIAoPEVN YIA VA IKAVOTIOIEL CUYKEKPIPEVECG AVAYKEC Kal TIPOOOOKIEC
TOUL TEAQTN.

H MAPKA ME TOYZ IO MIZTOYZ
KATANAAQTEZ

57%" Twv mEAATWY TIOL yVWPICoLY ard KAAd KADE,

Ba nBehav va yeutoLv illy étav praivouv oe éva café.

Av Aomov ExeTe eMAEEEL TOV espresso lly yia Tnv eTtxeipnon
oagc, exete NoN kepdioel meplocdTEPOLC ard 1 oToug 2
eAATEC.

H MAPKA ME TOY2 TTIO TIZTOY2
ENATTEAMATIEZ

9 otouc 10 baristi* mpoteivouv Tov illy cToug cuvadEADOLC
TOULC. ATIO TNV TIPWTN PEPA TIOL cuvepyaleoTe padi pag,

Ba Bpeite dimAa ocag Tnv eumotToolvn Kat TovV evBouolaopd
EKATOUPLPIWY EQACTWY TOL KADE.

* Tnyn: Brand Health Tracker, Kantar Italy, M&iog 2018. Agiyua: 271 nepintwoelg. H €peuva rpaypatornolonke oto AladiKTuo, kataypddovTas tn
yVwpn 552 KatavaAwTwy, EKTIPOCWITWY TOU ITAAIKOU TTANBuopoL Tou £rvav kade TIc TeAeuTaieg 30 nuépeg. H mAnpng €ékBeon yia Tnv €peuva gival
dlaBgolun otov loToTOoMO: http:/www.agcom.it

**Tnyn: dedopéva ikavoroinone mehatwy, 2017, 2.341 cuvevtelEelc e ouvepyateg g illycaffe otnv ItaAia, Tnv Avotpia, tTn FfaAAia, tTn leppavia,
Tnv OANavdia kal tnv lortavia (2016 & 2017).



O illy, poxAOC oTNV
AVATTTUEN TNC
ETIXEIONONC OAC.

‘Exoupe avantoéel pia povadikn ouvepyaoia He ToLG
enayyeAparieg Touv KAAdov Kat ol Spacelg yag givai
aPplEPWHEVEC 0€ AUTOUG.

XApn o€ auTrVv TN CLVEPYAOIA, 0AC TIPOOPEPOLLIE,

OXL pOVO TO povadikd 100% Arabica xappuavt, e TNV
ATOPAUIAAN YELON KAl TNV adlanpaypaTeutn oloTNTa
TOU, OAAG I OAOKANPN OEIPA, ATIOKAEIOTIKWY TIROIOVTWV
KAl LUTINPEEOCIWV.

H ouvexnc mpoooxn pag Kat n aglormoTia TNG HApKAG illy,
N oroia avayvwpeiletal kat AATpeLETAL 0 OAO TOV KOO0,
Ba oacg Bonbricouv va KAVETE TNV ETIXEIPNON 0AC oNUEio
avapopdag.

2YMBOYAE>
KAI KATAPTIZH

EnayyeAuatikr kabodryynon, upniol
eTuredou, yla va oag Bonbnroet va BeATIwoeTe
TIC 6e€IOTNTEC 0AG KAl VA TIAPAKOAOUBEITE
TIC TACEIG KAL TIC AAQYEC OTOV KAAOO.

ENEPIEIEZ, EIAIKA
2XEAIA>MENEZ T'IA E2A>

Exk&nNAwoEIC Kal TIPWTOROLAIEC TTOU
£xouv oxedlaoTel eldIkA yia odg, yia va
oupPBaloupe oTnV avENon TNS TIPOROANC
Kal OTNV avAamTuén TN Tlixeipnong oag.
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YAIKA
MARKETING

E€eibikevpéva Kal TIpOCaPPIOCHEVA DAIKA
YIQ TIC QVAYKECG TNG ETIXEIPNONG 0AG Kal
KAWVOTOUEC EVEPYELEC TIOL Ba avadeitouv
TOV XWPO 0ag Kal Ba TIPOCEAKLOOLY Kal Ba
dlaTNEooLY TIOTO TIEAATOAOYIO.

EYPEIA TKAMA
MPOIONTON

Mia OAOKANPWHEVN KAl OLVAPTIAOTIKA YKAUQ
UTINPEECIWY KAl AIAVIKAC, KABWES KAl CUAAEKTIKA
GATCAVIA KAl PNXAVES eSpresso LPNANC
MoIOTNTAC KAl AloBNTIKNAG.






EYPEIA TKAMA
[MTPOIONTQN

20¢ TTAPEXOLHE TA arapaitnTa, yia
VQa UTIOPEITE VA TIPOCHEPETE OTOUG
MeAATEG 0ag, TNV TEAEIQ EPMELPia
espresso. EKTo6¢ anod tov Kade,
npoodpEpovpe 6Aa 6ca xpeialovral
yla tnv e€umnnpeTnon.

OAOKANPOULG KOKKOUG KAl AAEOPEVO KADE
pe SlapopeTIKO TIPOPIA Pnoiuatog, kKape
HOVAOIKAC YEWYPADIKAG TIPOEAELONG,
KAPOULAEG iperespresso, a&ecoudp,

TA CUAEKTIKA PJag GAITCAvia Kat pa
oelpa arod PNXAVEG espresso.

Ox1 pobvo Uropeite va IKavoTriolnoeTe
TOLC TEAATEC 0AG, SlacpaAiCovTag
navra tnv bPnAdTEPN TIOIOTNTA, QAN
pTtopeite ertiong va Eexwpioete anod Tov
QVTAYWVIOUO, PE PIa APECA avayvwpiolun
Kal OEAEQOTIKN oelpd TipoiovTwy. ETol,
AvgAvoVTAG TIG ELKALPIEC TIWANONG

yla TNV €TIXEIPNON 0aC, BEATIWVETE

TA TIEPIBWPLA KEPOOUG.

EMNAITEAMATIKH 2Y2KEYAZIA

illy. 'Eva kat povadiko xapuavt. 'ia 1o xappavl xpnotgoroleitat Evag ocuvOuaopog
arod diadopeTikeg poeievoelg kade 100% Arabica, amno TIG KAAUTEPEG
OLYKOUIOEG TOU KOGUOU.

To povadikd xapuavt illy, oTtnv euBANUATIKN EMAYYEAUATIKA cLOKeLAGIA TwV 3Ky
kat 1,5kg: éva dueoca avayvwpiolo cLPBOAO Kal eyylnon yla otabepr] moloTNTA.

Classico: Medium roast: NOTeG KApaPEAQG, TTOPTOKAAIOD KAl YIAoEUIOL PE YAUKIA ETTiyELOn.
Intenso: Bold Roast: MAéypa apwpaTwy COKOAGTAG KAl Aroénpapévwy GpolTwy Pe Eviovn,
YyepAaTn yAUKIA erttyeuon.

Decaféiné - NoTec kapauéiag, GpLyaviopévou Pwplol KAl COKOAATAG PE YAUKIA ETTiyevon pe
TEPLEKTIKOTNTA o Kadeivn < 0,1%.

illy blend’

100'% ARABICA

PRESSURIZED

L l_'|1ﬂ
- -
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H2Y2KEYAZIA
«2YMBOAO» [1OY
KANEI TON KADE NA
[INETAI KAAYTEPO2

Ano 10 1934, n JUCTIKA cuvTaynR TOU
espresso illy diatnpeitar oe doxeio und
mieon kat ivat povadikn oTov KOOO.

H illycaffe oonyrnBnke otnv nartévia

QUTA TIPOKEWJEVOL VA PUTIOPECEL VA
peTadpePEL AVAANOIWTO TO TIPOIOV

NG O€ PEYAAEC AMOOTACEIC.

H cuokevaoia rmpooTatevel ToV
KaBouPSIoPEVO KadE ard Toug VO
ex6p0o0LC TOL: TO OELYOVO Kal TNV LypaAocia.
To doxeio yepiCeTal ue APIOTOUC KOKKOLC
KadE Kal KABWC oppayileTal epunTIKA,

0 a€PAc adalpeital kat eloayetTal ACwTto
o€ Tiieon PeyaAlTEPN TNG ATHOOHAIPIKAG.

H Texvikr cuokevaoiag vnod rieon
eCaodaliCel TNV $peockada TOL APWHATOC
€We 3 Xpovia, eV TAUTOXPOVA, AUTH

N TEXVIKN €TIOPA BEATIWTIKA OTNV
wplyavon Tou Kade peca oTo SOXEIO.

To anotéleopa eival éva otabepd
TIOLIOTIKO TIPOIOV PE XAPOAKTNPIOTIKN
yevon mou ¢nuideTal yia tnv 1OAvVIKN
lOOPEOTTIA, TO EVPV APWHATIKO TIPODIA,
TNV TIOPATETAUEVN KAl YAUKIA ETTEyELON
Kal TN BeAoLOIVN CLVOXN TOL CWPATOC.

oncentric rings
2 base help maintain
t pressure

EVEN BETTER
PRESERVATION.

Perfectly preserved beans

let you serve the unique taste
of the illy blend. Every time.
New production techniques
used for the can guarantee
that the pressurisation meets
illy's highest standards.

AROMAS THAT IMPROVE
WITH TIME.

Thanks to pressurisation,

the historical packaging
method patented by illy, the taste
is perfectly preserved and the
aromas get even better over time

NO WASTE:

USE 100% OF THE
100% ARABICA.
The shape of the can

ensures all the beans
flow out.
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NEPAITEPQ E=EAIZH
TH> 2Y2KEYAZIAZ 3KG

H illycaffe Exovtac we Bacikd
TIPOCAVATOAOPO TNV €PELVA, TNV
ETUOTAMN KAl TNV KAIVOTOUIO OTOV
KaDE €xel eEENIEEL TNV ETTAYYEAUATIKN
ovokevaaoia illy 3kg kat mapAAANAa
£xel ONUIOLPYNOEL TN CLOKELOACIA
1,5kg yla pikpOTEPEC KATAVAAWOEIC.

H illycaffé xpnoworolei onuepa tnv TeXVOoAoyia
seaming (UETOAAIKY padr)) TNV Tio eEEAypEVN
ekdoXN TNG. Elval vopika katoxupwpevn Kat
povadIKr oTnV ayopd Kal eyyuaTal:

e Y{PnAn ecwTEPIKA Tiieon yia TNV aplotn dlatrhpnon
TNC yeLoNC Kal TNV evioXuon TwV ApWUATWV.

e Eyyunuévn kat eEacPpaAcpEVN TIOIOTNTA EWE KAl
36 prveg.

® >nuavTKn peiwon Slappowv Kal arwAeld Tieong.

e MeyAAn ecwTePIKN Tiieon Kal Tautoxpova LPNAS
eminedo aodpaielag.

ErumA€ov, ekTOC amod tnv Texvoloyia seaming,
n ovokevaacia illy eival TPOoeKTIKA axedlaopevn,
£TOL WOTE:!

e Ol OPOKEVTPOL KUKAOL 0TN BAon va SnuioupyoLv
TNV 1GAVIKN Ttieon.

e H Ol1a0TOAA TOL KLPIOL CWHATOC OE KABETA
TUAPATa va BonBdel woTte va va polpaleTal
n rieon oe Avw Kal KATW UEPOC.

e Na urtdpxel OpOIOOPGN KATAVOUN TNG TieonG
Kal avgnon TNG avtoxng TNG CLOKELAsCIAC.



ARABICA SELECTION

Kadeg 100% Arabica, CUYKEKPIUEVNG YEWYPAPIKNC TIEQIOXNC KAl
XWPAG TIPOEAELONC. 2LVONKEG £6APOUC, KAIUATOC, LPOUETOOU
KAl KAAAIEQYEIAC TIPOOOIO0LV EEXWPIOTA, OPYAVOANTITIKA
XOPAKTNPIOTIKA KAl EvaV IBIAITEPO XAPAKTHPA 0TO GATCAvL. [Na
TOV TOEQ TNC eoTiaong, o illy SiaBeTel 4 poeAevoelc 100% Arabica.

Seasonal Single Origin - 1.5 kg
[MpdTaon single origin mou vrdpyet SlaBeon auth TNV EPI0SO.
Pwtnote pag.

Arabica Selection Guatemala - 250gr & 1.5kg
‘Evtovec voTec bitter cokoAdTac, mMAo0CIo cwua Kal ApwUa.

Arabica Selection Etiopia - 250gr.
EKAEMTUOPEVEC KAl IOCOPEOTINUEVEC YEDTEIC AOLAOLOIWY IE EVTOVO OTOIXEID
TO ylaoepi, Tov avBd TTIOPTOKAAIOD KAl TO XAUOUAAL

Arabica Selection Brazil - 250gr.
‘Evtoveg vOTEG KAPAUEAAG KAl AMOENPAPEVWY GPOUTWY,
ue EVTOVO Gpwpa Kal cwua.




ILLY COLD BREW
KPYA EKXYAI2ZH

—~

)

MONAAIKO

£/

100% ARABICA

b e

DYZIKO, XQPIZ XPQXTIKEX OYZIEX 12 QPEZ

KAI TEXNHTA APQMATA. KPYA EKXYAIZH.
XQPIZ MPOZOHKH ZAXAPHZ

MHAEN ©EPMIAEX.

H IAANIKH,

2YMIAHPOMATIKH
[MPOTAZH 2TA

6 Abyol yia va
evtaéete 1o Cold Brew

POOHMATA KADE

O

AIEYPYNETE TON
KATAAOIO 2A2

H npdtaon illy Cold Brew ocag
oag dladpoportolel anod
TOV QVTAYWVIOPO KAl EVIOXVEL

Ta KEPON TNG eTixeipnong oag.

7

MPAKTIKH
EMNATTEAMATIKH
2Y2KEYAZIA

["la ELKOAIO OTN XPENON Kal
eyyunuevn ppeokada.

o] @)

!

NPOZEITIZTE TOYZ
MILLENNIALS

To Cold Brew areubivete
otouc Millennials (18-34)
Tou avadntoLv podruaTa
pe PUOIKN), XwpIc MPOoBETQ,
yeovon.

NEA TAZH 2TI2
EMNIAOIMEZ TQON
NEAATON 2A2

To illy Cold Brew eivai n vea
npoTacn oePRIPIoCUATOC OTNV
KATNyopia TIaywueEVOL KADE.

lcopporNUEVOG, YAUKOTIOTOG,

OPOOIOTIKOC. 2uvoualeTal e
QAKOOA KAl TIPOOGEPETAL YIa
QMOYELUATIVI) KOTAVOAWON
wc¢ cocktail.

oTnV €MXeipnon oag.

ONAOKAHPQMENO
AIAGHMIZTIKO
MAANO
EMNIKOINQNIAZ

AlaTiBeTal TO KATAAANAO
TIPOWONTIKO LAIKO,

TIOL OTOXELUEVA EVNUEPWVEL
ylQ TO TIPOIOV KAl TIOPAKIVET
TNV KaTavalwaon.
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ILLY FOR HOTELS IN ROOM

FULL COFFEE PROGRAMME . P ‘OAa €ekivoLv pe Tov 1o onUAvTiko KadE TnG nHEPAG. O KadpeEg amoTeAei
, TO Bacikd podnua otoug diaPopoug Xwpoug evocg Eevodoxeiou.

Méoa anod €va oAokAnpwuévo

oOVOAO UTINPECIWV TIPOCPEPOVHE TIC

16avikég Avoelg yia kabe Eevoboxeio,

yla KaBe oty TnG nUéEpPaAcg Kai kabe

T, ST G TG _ A Ol EMIZKEMTES SAS ANAZHTOYN

eninedo eEunnpETnong Kat otabepa THN MOIOTHTA
TOLOTIKO anoTéAeopa oto PAITdavi.

Ao Toug MEAATEC TIOU OEV KATAVAAWVOLY KAPE OTO
Eevoooxelo, 10 91% ruotelel OTL 0 KAPES Sev eival KANAG
novTNTAg. And avtoug, To 50% aANAloLy yvwun OTav
BAETOLV eva QAITCAVL lly.

NAHPEZ TIANANO KAAYWH
—ENOAOXEION

Ao 1o TPWIVO €W TO brunch, and Tnv aibovoa
ouvedplaoewy Ewe TNV aibouoa Tpwivol, dimAa oTnv Ticiva,
OTO UTIOP Kal 0TA SWHATIA TWV ETIIOKETITWY" LTTAPXOLV
ATeEAEIWTEC eVKAIPIES YIa VA TIPOODEPETE KADE POVADIKNGC
olwTNTAC OTo EEVOSOoXE(D.

MPQINO

To TPWTO Yyelpa TNC NUEPAC, EIOIKA O &va EevodoxE(D.
Eite n albouvoa mpwivol €xel oxedaoTel yia Aiyoug
ETUOKETTEC eiTe KOAwoOopPICel ueyaAUTEPESG OPAOEC,

OQG TIAPEXOLUE TA OWOTA TIPOIOVTA KAl TOV KATAAANAO
€EOMAIOUO yIa VO KAVOULPE TNV EPTTEIRIA TWV TIEAATWY OOAG
povadIkn.




KADEZ >2TO AOMATIO

Ma va mpoopEPOLPE OTOLCE ETICKETTEG HIA ATTIOKAEIOTIKA EUTIELPIA
espresso, Ue HEYLIOTN EVKOAIQ Kal alodnTiKN yonteia, SiaBETouvpe
TIG AVoeIg o€ pnxavi kat kade Iperespresso 1 E.S.E. ‘Evav T€Aelo
ouvvéuaouo, yia napackevn povadlkoL espresso illy, otnv dveon
ToL SwpaTiov.

Mnxavég Iperespresso KawpouAeg Iperespresso
Minimal, koppog oxedlacpoc Kat ardALTN AETOLPYIKOTNTAL. MeyaAn TokiNia and kKaPouAec Iperespresso illy,
Me 10 MATNUA eVvOC KOUPTIOU, O ETUOKETTTNG PTOPET TIOU (KAVOTTOIOUV KAl TOV TIO AMAUTNTIKO ETIOKETTTN.
va aroAavoel espresso ) kape Gidtpou. H kapouia Classic Blend | Arabica Selection, EeSimAwvouy pia
arnoppimTeTAl AUTOPATA, PETA ATIO KABE XProN. OANOKANPWEVN ePMelpia yeLONG KAl APWHATWV.

[bavikég yia kaBe dwpudrtio.
ATOUIKA 2UOKEVAOHEVES
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Y3.3
2uoKevaoiec 18 Tepaxiwv
Mnxavn E.S.E. Mepideq E.S.E.
Kopr, AEITOLPYIKH Kal EDKOAN 0T XProN, AUTH N INXAVN Mepidec kade oe 1OIKN, ATOUIKY cLoKeLaa(A,
E.S.E. yia kadg illy, €xet oxedlaoTel yia va mpoodpEpel TIOL TIPOOTATEVEL TNV TOIOTNTA TOUL KADE, YA TEAEIO
TEAELO amoTEAeopa 0TO GAITCAvVL, ard Tov MPWTO, espresso kaBe otiyur). Alabeouec oe Classico,

UEXPL KAl TOV TeAeuTaio Kade TNG NUEPQG. Intenso & Decaffeinato.




[TPQINO

To npwTo yeLPA TNG NUEPAG, €I0IKA og €va Eevodoxeio. Eite n aiBovoa
TIPWIVODL €XEL oXESIAOTEIL yIa Alyoug ETIIOKEMTEC £iTE KAAWoOoPICEL
HEYAAUTEPEC OUASECG, OAC TIAPEXOVUE TA CWOTA TIPOIOVTA Kal ToV KATAAANAo
€EOTTAIONO YIa VA KAVOULME TNV EPTIEIPIA TWV TIEAATWYV 0AC MOVASIKI.

Mavw amnd 70 pepideg espresso kabnueplva Mavw amnd 70 pepidec espresso kabnuepilva
Kadég oe omupi Iperesresso kAYoOULAQ ) aTopikr pepida E.S.E
Espresso Machine Professional Machine

AloBeolua povtera: X7.1, X2.2

KapovuAeg Iperespresso
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MUOMAo¢ dAeong - AocopeTpnTAg
Mepibeg E.S.E.
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OANOKAHPOMENH
EMIIEIPIA ILLY

E€omAioTe TOV XWPO oag
pE povadika ageoovap illy
Kal TIPOOPEPETE Hia
OAOKANPWHEVN ePTEIpia
OTOUC ETIOKETITEC OAC.

HOTEL ACCESSORIES

Logo Cups

Coffee box

Coffee station

Quick Guide
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COFFEESHOP ACCESORIES
Logo cups
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illy Branded Paper Cups
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Accessories




TEXNIKH YNOzTHPI=H
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H Oudada Texvikng YriootnpiEng tng KAFEA TERRA armoteAeitat

arto EUTIEIPOUG, EEEIBIKELPEVOLG TEXVIKOUG.

1A TIC AMTOPAKPUOPEVEC TIEPIOXEC Kal OTIOL Ogv eival duvaTr N GLOIKA TTAPOLOIA PAC,
TNV TEXVIKI LITOOTNPIEN avalapBavouy ot 70 -Katd TOTIOLG- OLVEPYATEC UAG, APTIA OPYAVWHIEVOL

KOl KOTAPTIOPEVOL, O AVBPWTIOUC KAl EYKATAOTAOELG.

MOIOTIKOZ KADEZ =
MNOIOTIKH MHXANH

H moiétnTa Tou Kad€ ou anoAauBavouue
oTo PMTCAVL elval APPNKTA CLVLDACHEVN

HE TN pPNxavn Tou ToV TIapaocKeLACEL.
IxvnAaToupe, avalDOLPE Kal BEATIOTOTIOIOVUE
OANOKANPO TOV KUKAO TIAPAOKELNC KADE, WOTE
va rapexoupe 360° After Sales vrinpeoiec,
LYNAOL ETUMEOOL OTOLG TIEAATEG PAG.

W

KPITHPIA A=IOAOIMHZHZ
MHXANQN

Ta&ibeboupe CLVEXWC KAl ETIIOKEMTOUAOTE
EKBEOEIC OTO EEWTEPIKO KAl KopLupaioug
OIKOUG KOTAOKELNC PNXAVWYV KAl JUAWY
KadE, yla va TIapakoAovBoue arnod Kovta
TIC TEXVOAOYIKEC £EENEEIC KAl TIC KAIVOTOUIEG
oL SlIAPOPOTIOIOVY CLVEXWC Ta dedoueva
™NC Blopnxaviac pag. KOpto geANUa pag
elval va ecurmnpeTolpEe TIC AVAYKES TWV
TEAQTWY PAC KAl VA TOLC TIPOOHEPOLE
MPOCTIBEUEVN Atia, pECA amd ETIOPKI KAl
OAOKANPWEVN TIANPOGOPNON.

Ta kpttr)pla pe Ta oroia agloAoyolpe
TOV PNXAVOAOYIKO EEOTIAIOUO eival:

e [1olOTNTA LAIKWYV KAl KOTAOKELNC

e (OikoG KaTaoKeLNG: aglomoTia,
eurnelpia, 1oTopia kat SpAcelg
TexvONOYIKEC eEENIEEIC Kal KavoTopia
AloBNTIKN

2X€on ToloTNTAG-TIUNG

EukoAia otnv Aettoupyia
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KAFEATERRA

SHAPES THE COFFEE CULTURE

OPAMA

Na arnotehovpe kopudaio Opyaviopd otnv EAANVIKA Blopnxavia
kal Epropia kage pe Aplotne moldTNTAC TPOIOVTA KAl LTINEEOIEC
OlEBVOLG armrxnNong Kat avayvwplolotntag. Na onuiovpyolue
apolBaia opeAN OTOLC CLVEPYATEC PAG KAl CLVAIOBNUATIKA a&ia
OTOUC TEAKOUC KATAVOAWTEC PAG o€ OAOUC TOUC TopEelc Spdong
uag, otnv EAAGSa kal To EEWTEPIKO.

AINOZTONH

Me aydarn kal erupovr) otnv avadntnon Kat erecepyaocia
EKAEKTOL TIPACIVOU KADE KAl TN OLVEXN AVATTTLEN YVWONG,
TEXVOYVWOIAC KAl AlOBNTIKNC TIPOOPEPOLHE OTABEPA LPNANGC
MoIOTNTAC KAPE, WOTE VA ONUIOLEPYOVE LOVAOIKI YELOTIKN
eprelpia oe GAoLE O6OOI ToV ArmoAauBAvoLy, KABE OTyunN.

A=IE>

Me mpoonAwon oTIC agiec pag: NBog, agloroTia, coBapdTnta,
EVTIHOTNTA Kal SladAvelq, ETIOIWKOVPE TNV AploTela o€ OAOUG
TOULC TOPEIC OpAoNG pag. Emevolovpe oTnNV AvEAIEN TwV
OLVEQYATWY PAC KAL OTN OTNPIEN TWV OIKOYEVEIWV TOUG OTNV
EANGOQ Kkal TO EEWTEPIKS. 2TO aKpoywvIaio SOyua TNG BWoIUNg
QVATTTLENG pag ocuvoyiCovTal ot AAANAEYYLEC SPACELG, N
evioxuon SeopwV PE KAANEPYNTES KAPE OTIC AVATITUOOOUEVECG
XWPEC Kal N PIAIKA Slaxeiplon Tou TEPIBAANOVTOC.



O illy €xel TavTIoTEl OTN OLVEIdNON
TWV EAAVWY KATAVOAWTWY e
TNV KOLATOVPA KAl TN GLAocodpia
TOL espresso, Orwc Kal pe tnv
ATMTOAQVOTIKI EUTIEIPIA KATA TNV
KATAVAAWON TOU.

H Kafea Terra ecehixbnke

OTOV PEYAAUTEPO ATTOKAEIOTIKO
dlavopea tng illycaffe maykoopiwg,
eloQyovTac KaBe xpovo TN plon
rnoooTNTa Kade arnd 6ooug ecAyel

N TAAIKN €TAIPEIQ 08 OAOKANPN

TNV Evpwrin. 2Auepa o illy katexel
ONUAVTIKO pePIdIo oTNV eyxwpla
ayopq, pe OlAPOPETIKEC OEIPEC
TPOIOVTWVY KadE, TIOL artevBovovTal

O€ eMAyyeApATIEC peoa anod 1O
KavaAl Ho.re.ca kat Office aAAG Kal
0€ TEAIKOUC KATAVOAWTECG pECQ
and 10 Kaval Retail.









