\ W) | T S

=

)6 -

\ Top Coffee Importer

KAFEATERRA

SHAPES THE COFFEE CULTURE

D @ llycaffé S.p.A. 2019 « This document is confidential and property of illycaffe S.p.A. Any full or partial distribution, reproduction and/or duplication is strictly prohibited».



|\ WP ) | T

ZTr]v E)\)\a Giio ///9 glodyeTal a1 Tr]v KAFEA TERRA”‘“““‘“
rea

UE TO peyaAdTepo SikTuo Siavoung "O‘VS)‘)‘G&K
or

To brand 1o diaxeIpileTal ue CUVETTA TTPOOHAWGON KAl AyATT DE‘%?,,;*_'!E'S&

GREECE

Mia opdda vEwY avBpwTTwyv PE TTABOC yia TOV KAPE !

- KAFEATERRA




b's AN .9 AR _

H KAFEA TERRA FOOD AND DRINKS AEBE T10
1988 ouoTrvel Tov espresso illy o1to eéAANVIKO Koivd
KOl OQIEPWVETAI OTN CUVEXN AVATITUEN TEXVOYVWOIAG
KOl KOUATOUPAG TOU KA®E KAl PHEBOBWV TTAPOACKEUNG
Tou, 0€ 6Aa Ta €idn kal 6” GAOUG TOUG TOMEIG ayopd.

To [poiovTikG XapToQUAAKIO OUVBETOUV  €TTIONG
KOPUQAIiEG MAPKEG  ATTOKAEIOTIKAG  OIAVOUNG  Kal
Tapaywyng, omwg Dimello, Area 51, Distillo,
DAMMANN Freres, MONBANA, Chocolanelle, 1883,
La Marzocco & Faema.

H Etaipia atmraoxoAei 190 epyalOUEVOUG KAl KATEXE
nyemiky Béon otnv eAAnviki ayopd, diaBétovrag TO
MEYAAUTEPO €BVIKO OIKTUO EUTTOPIKWY CUVEPYATWV
oTov kKAGdo HO.RE.CA.

e 2AMEPQ, YETA aTTd JIa emITUXNMEVN TTopEia 35 £TWY, N
ETAIPEIA OUVEXICEI, JE CUVETTEIQ KOl TIPOCHAWOT, TTAVW
otov 00 &fova TeEXVOyvWOiag, KAIVOTOMIAG — Kal

' QAVATITUENG APIOTOU eSpresso.

www.kafeaterra.gr, http://www.illy.gr/ Fb: illy.Greece,
Inst:illy_greece



http://www.kafeaterra.gr/
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H 1oTopia o€ “Aiyec YpauUES . ..
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Tpeig yeveég TnG olkoyeveiag llly kaBodnyouv Tnv €TAIpia CUPPWVA PE TO OPAUA KAl TIG
TTapaddoelS TNG HapKag: «Na @riaéel Tov KaAUTEPO KAPE TTOU UTTOPEI va TTapayeEl n uan Kai
va 1oV UOIPACTEI [UE OAO TOV KOOLOY.

' O illy 1dpuBnke To 1933 atrd Tov Francesco llly otnv TepyéoTn. ¢
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[1ati N yapka £xel DIAPKEIQ OTOV XPOVO....

O illy atroteAei Tov adla@iAoviknto nyETn oTnV ETTIAOYH Kal ETTECEPYATia KAPE TTAYKOOUiwS. AT 10 1933, '
onuioupyei éva Kal povadiko Xapuavi atré dpioteg mroikiAieg 100% Arabica, o€ doxeio utrd ticon
‘ adwTtou TTou dlao@aAidel TNV 1I0aVIKN dIATAHPNON TWV APWUATWY KAl TG PEOKAdAS TOU KaPE. EQw Kkai
40 xpovia, evBappuvel Kal ETTIBPAREUEI TO ETTAYYEAUA TWV KAAAIEQYNTWV KAPE OTIC XWPES TTAPAYWYNAG.
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H LUAapKa OIOKPIVETAI VIO TO €VA KAl JOVAdIKO XapMavi TNG "

[a va diatnpeital N yeuon illy mavra otabepn,
n illycaffé mapayel Eva povadikd xapuavi.

' H “cuvrtayn” mepiAapfdvel 9 «ouoTaTika» Ka@é Arabica.

o To xappdvi XpnoIJoTToIEl éva ouvouaouo dIaPOPETIKWV
ka@édwv 100% Arabica a1rd TIG KOAUTEPEG CUYKOMIOEG TOU KOO HOU.
To xapudvi eyyudrtal 0TI n TTOIOTNTA TTAPAUEVEI OTABEPH Kal n yeuon
oTo QANITCAvI TTAvTA idIa.

KdaBe traptida Arabica TTou @TAVEI OTO EPYOCTACIO AVAAUETAI KOl
aTTOONKEUETAI OE CUYKEKPIPEVA OIAG, CUUPWVA PE TO APWHATIKO
TNG TTPOYIA, T YEUON KAl TO CWUA.

' +  O1 TTOoOTNTEG ATTO TOUG DIAPOPETIKOUG KAPEDES Arabica TTou gival

TTAPOUCEG OTO XAPMAVI, TIPOCAPHOLOVTAI CUVEXWG OTN CUVTAYN) Yid
va dI00QAAICTEI EVa 100PPOTTNHEVO KAl KOAVAYVWPEICIMO» TTPOPIA
yeUOoNG Kal Pia TEAEIQ appovia apwUATwWY TTPoodidovTag oTafepo
atroTéAeoa oTo PAIT{AVI.
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«H papka pe TNV Jovadikr) OToV KOOPO CUCKEUATia UTrd Trieon» Kafea

Terra M
H illycaffé yia va @T1idgel Tov KOAUTEPO KAPE TTOU ‘

MTTOPEI VO TTapdyel n @UOoN KAl VO TOV MOIPAOTEI HE OAO TOV KOOHO...

ETTPETTE VA BPEI TPOTTO VA PETAPEPEI TO TTPOIOV '
O€ MEYAAEC ATTOOTAOEIG, OIATNPWVTAG TA
XOPOAKTNPIOTIKA TOU KaI TN PECKAdA TOU OTNV ’
TTAPOOO0 TOU XPOVOU Kal TWV ATTOOTACEWV.

‘ETO1 00NYyNONKE 0TNV €QeUpECN TNG
TEXVOAOYIOC TNC CUOKEUOOIOG UTTO Trieon. -
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) ‘ «MovadIkA 0ToV KOOPO CUGKEUATIO UTTO TTiETT»

‘Eva KaIVOTOHO GUOTHMA, OTTou To doxeio yepilel Ye Kapé
Kal KaBw¢ aoppayileTal EpUNTIKA KAEIOTA, 0 aépac —Apa Kal TO
o¢uyovo agaipeital Kal eiI0ayeTal AlwTo UTTO TTiECN MEYOAUTEPN
atré TNV aThoo@aIpIKn. 'ETOI1, 01 KOKKOI diaTnpouvTal UTTO TTieon
KOl ATTEAEUBEPLWIVOUV T OPWHATA TOUG TTIO apyd KaBwe autd
gival OeoueUPEVA OTA EAAIA TOU KOPE.

" H TeXVIKA cuoKeuaoiag utrd Trieon e§aoc@alilel Tnv
PPECKADA TOU apWHATOS £wg 3 Xpovia. EitrAéov auTi n
' TEXVIKN EMSPA OTNV WPIHAVON TOU KOPE HECO OTO SOXEIO. [RRDNEIENS L e o wasre |

O Ka@ég wWPINAdel ME TRV TTAPOOO TOU XPOVOU OTTWGS TO

Kpaoi HEoa oTO BapéAl.
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EmayyeApatikn cuckeuaocia yial,5kg ;Sraraffgy
Fla MIKPEG-HECQIEG KATAVOAWOEIG TTOU £6A0PAAICEI TO APIOTO XAPPAVI HEXPI KAl TO TEAEUTAIO QAITCAVI. = '
) ‘ H pdpka eoTiaouévn oTnv 1ToIdTNTA KAl TTPOKEIMEVOU va  aTTeuBbuvOei o€ ‘
MO €UpU TTEAATOAGYIO, TTPOXWPENOE O€ TIPOOONAKN MIAG MIKPOTEPNG

eTTayYEANATIKAG cuokeuaoiag 1,5kg. H cuokeuaaoia atreubuvetal Kupiwg
0€ ONMEIa PE PIKPEG KATAVAAWOEIG YIA KAPE AKOPN TTIO QPECKO PEXPI KAl
TOV TEAEUTAIO KOKKO!

H véa ouokeuaoia XpnoIdoTrolEl TNV TEXVOAoyia seaming (METAAAIKA

pa®n) otnv Mo eCeAlypévn ekdoxn TNG, yia TNV qploTr] 6|aTr]pr]0r] Tr]g
YEUONG KAl TNV EVIOXUON TWV QPWHATWV. ’
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///y Single origin ouokevacia yial,5kg 'TSﬁaf_e_ia
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Me agopun TNV atraitnTikn ayopd tnG EAAGDAG
o illy Aavoape Tov Ka@E HovadIKAG TTPOEAEUONG
atro tn Guatemala kepdifovtag TIG eVTUTTWOEIG!
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NOTE DI CIOCCOLATO J - CHOCOLATE NOTES
DECISO € BOLD
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NOTEGC OOKOAATAG, KapapEéAAG,

€0TTEPIOOEIdWYV, UEAIOU
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Kaivotopieg hatea
AT1T6 10 1900 péxpr onjuepa 7 _givai ol pI{oCTTACTIKES KOIVOTOMIES - '
TTOU OXETICOVTAI JE TNV TTAPACKEUN, ETTIAOYI Kol OOKIUK) TOU KAPE.
O1 3 ogeihovTail oTnv lllycaffe ! ‘

1n Kaivotopia
1934 - llletta : H TTpwTn PNXavry espresso TTayKoodiwg .

2n Kaivotopia
1935 - H ocuokeuaoia utrd Trieon
Nopikd katoxupwpévn Kal ovadikry CUCKEUAOia oTnv ayopd
O€ TTAYKOOHIO ETTITTEDO yIa ApIoTN dIATAPNON TNG YEUONG
KQI TNV EViOXUOon TWV OPWHATWY. 2@payilel e

TNV TEXVOAOYia seaming.

' 3n Kaivotopia

1970 - Atopikn) pepida ka@é (E.S.E) — easy serving espresso
AGBNKe n duvaTdTNTa O OAOUG, ETTAYYEAUATIEG KAI I, VA TTAPAOCKEUAJOUV

€vav APIOTO espresso eUKOAQ, XwpPig TNV TTPoUTTO0e0 BEEIOTEXVIOG KAl TEXVOYVWUOIag.
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Acopeuan yia BiwaoiyotnTa

MpwTtapxikr aia yia tnv illycaffé €ivail n oAikr} TTo10TATA, TTPOCAPUOCHEVN

‘ OTIG apXEC TNS Biwaoiung avatrtuénc. MNpwtn n illycaffé ¢ekivhoe va
ayopddel To 100% Tou TTpdoivou Kagé TNG aTTeudeiag atrd Toug
TTapaywyoug.

OAa gekivnoav 10 1980 6tav o Ernesto llly ¢ekivnoe o idlog va waxvel oTn

BpadiAia yia Tov T€AgI0 TTpAcIvo kKagE Arabica.

[1a va eCao@aAioel TOV TTOIOTIKO

Ka@é TTou avaldnTtouaoe,

atToPAcIoE va dI0ALEI OTOUG

KAAAIEPYNTEG TOUG TPOTTOUG YIA
e Va TOV QTTOKTAOOUV, EENYWVTAC

* TOUG OTI UTTNPXE MIa ayopda
' dlaTeBEIEVN VA TTANPWOEI TN
OWOTH TIMA VIO €vav KOPE
UWnNANG 1ToI10TNTAG.
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O illy ATav n Tpwtn pdapka mpiv atro 40 xpovia TTou {EKivnoe va evBappuvel

va eKTraIdevEl Kal va eTIRpaBeUel TOug KAOAAIEPYNTEG ATTEVBEING.
) ‘ H emAoyn Twv TTpounBeuTwyv gival auoTnpr). Baoiletal o€ éva cUOTNUA AvVTAUOIBWY Kal KIVATPWYV yia ‘

TNV TToIOTNTA, 1 AAAIWG PECW ATTEUBEIQC OXETEWV PE TOUG KAAAIEPYNTEG.

MeTa TNV €TIAOY TWV KAANIEPYNTWV KAQPE, O aypovopol TG illycaffé avalauBdavouv va PJeTa@EPouV
TIG YVWOEIG TOUG OXETIKA PE TNV KAAAIEPYEIA, TN CUYKOMION Kal TIC TEXVIKEG ETTECEPYATIAC TOU KAPE
TTOU €XEI ATTOKTAOEI N ETAIPEIA KATA TNV TTOAUETH dpaACTNPIOTNTA TNG.

O illy apeipel Toug KaAAiepynTéG 30%TTEPIOCOTEPO ATTO TNV TIMA TG AYOPdS WOTE va
egao@alilel KEpOOG YIa EKEIVOUG, TTOIOTIKO TTPOoIOV yia TNV idla TNV eTaipia aAAd kal o€ a6og
XPOVOU TnV dnUIoUpYia OXECEWV EPTTIOCTOOUVNG ME TOUG KAAAIEPYNTEG KAPE.

& G :

“ Xdapn o€ auto 1O

MOVTENO, €ival o€ B€an
va €XEl APEDN
' TTpdoaon
OTO Kopupaio 25% Tou
KOAUTEPOU KO@E TOU
KOOOU.
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Ernesto llly
Ernesto llly, yiog Tou Francesco, pe

o1Toudég (doctora) oTnv Xnueia
€10MNpBe otV eTaipia 10 1948. To
‘ Té00¢ ToUu yIa Babid yvwaon
mpoobeoe otny illycaffe Tnv
ETMICTNMOVIKN £pEuva,
SnuIoUPYWVTAG TO TTPWTO
EPYOOTAPIO APOCIWHEVO OTNV
avaAuon TnG XnUEiag Tou Kagé. To
1950 eTTéKTEIVE TO PEPIBIO AYOPAS TNG
ETAIPIAG OXEDIAZOVTAG VIO TTPWTN
POPA CUOKEUOOTIEG OAEOUEVOU KAPE
UTTO TTiEon yia To oTTiTl. To 1965
METEQPEPE TNV ETAIPIA OTAV CNUEPIVA
NG £dpa Via Flavia headquarters -
Trieste. To 1974 oxediaoe Kal £€6ece
TIG TTPOdIAYPOYES TNG
TIPOCUCKEUAOUEVNG NEPIDAG KOPE
E.S.E. Tpooc@épovTag amAdTnTa Kal
EUKOAIO OTNnV TTOPACKEUN eSpresso
oT1o oTiTl. To 1988 katoxUpwoe
OITTAWPQ eupeTITEXVIAG Kal
TTaPOUCiaoe ToV XpwuaTodialoyéa
KagE TTOU EAEYXEI KAl ETTIAEYEI Evav
TTPOG £vVAV TOUG KOKKOUG TOU KO®E.
Tnv dekaeTia Tou 1990 TTOpPoUTiacE To
vEO AOyOTUTTO TNG £TAIPIAG KAl TA
TTPWTA GUAAEKTIKG QAIT¢Avia. AkSua
Beouobétnoe To coffee Brazil Award.

gy
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The Lab

H illycaffé €xovrag wg Bacikd TnG
TTpocavaToAIouO TNV €peuva, TNV ETTICTAPN Kal
TNV KAIVOTOMIO OTOV KAQPE KAl TTPOKEINEVOU va
TTPOOPEPEI TO KAAUTEPO KAPE TTOU UTTOPEI va
TTapaAyel n euon dnuioupynoe :
3 epeuvnTIKA KEVTPA 0€ TepyeoTtn & BpadiAia kail 5 epyaoThpia otnv Tepy€oTn:

« AromalLab , SensoryLab, BiolLab, TechLab, FoodSciencelLab
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CERTIFICATIONS

H &éopeuaon yia Tnv oAIKA TToIOTNTA TTEPIAAMBAVEI KAl TTIOTOTTOINCEIG
AuTr] gival n 1oTopia TWV £§EAICEWV TTOU £XOUV KATOOTAOEI TNV £TAIPIA O€

NYETIKA B€0n o€ auTdv Tov KAADO:

OEP‘T":’CA 7./ oY STEN 1

s % Ry %
&?& o \ gg\wﬂ \%
: \ : B
EX %K
First Ernesto Illy Qualite France ISO 95901 ISO 14001
Prize Certification J}he 1 'IE;J %’mffa”%to efarn Certification for highly
for Quality Coffee in for sustained product foﬁo(\?vt‘:'zmsr Heation 1or atficient  environmental
Brazil. quality. Ving . . management. ’
requirements in production.
1991 1992 1996 2003
‘ “ p|_y ’ ™
© «f .g ETHICAL
N\ = COMPANIES
' EMAS EMAS 6/ EI:EI
N W . IFS Food DNV Green Coffee 3rd consecutive time as a
E)'\rﬂﬁ‘;ogizmca“on iv'\\//l:fj el mental standards Responsible Supply World's Most Ethical
. . . . Chain Process Company by the
environmental for continually improving CeiTesiion Ethisphere Institute

standards. environmental standards..

2004 2005 2013 - 2019
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) ‘ WORLD'S MOST ETHICAL COMPANY

= To 2013, 2014, 2015 ka1 2016 n illycaffé avaknpuxdnke wg World's Most Ethical Company atré 1o IvoTiTouTo

Ethisphere, éva avegdpTnto KEVTPO £peuvag TTOU TTPOWDBE TIG BEATIOTEG TTPAKTIKEG 0€ BEuaTa TAIPIKAG NOIKAG Kal

dlakuBEpvnong.
2¢& TTayKOopio emitredo, n illycaffé Bewpeital n eTaipeia TTou EEXWPICE TTEPICOOTEPO YIA TRV OECHEUCT TG OTNV

KOIVWVIKN Kol TTEPIBAAAOVTIKA €UBUVN ATTEVAVTI OTIG TTOPAYWYIKEG XWPES TOU KAPE TNG AATIVIKAG AJEPIKAG, TNG

A@pikng kai TNG Aciag. (Mopiopa ICRT :International Consumer Research & Testing.

hy

MNa va emKoIvwvnoel TRV TTPoogyyion oTnv BiwoiudétnTta, 1o 2014 n illycaffé €yive rapaywyog Tou viokipyavtép «A Small

‘ Section of the World» (Eva Mikp6 Tunua rou K6ouou), To o1Toio a@nyeital Twg £va @AIT{avi Kagé €Xel aAAAEEl TIG LWEG
‘ TTOAAWYV YUVAIKWYV KAl TTwG OCUVEROAE OTAV AVATITUEN TWV dUVATOTATWY TOUG.

WORLD'’S MOST ™

({o)
SIETHIGAL, SPHERE

GOOD. SMART. BUSINESS. PROFIT.
’ WWW.ETHISPHERE.COM ' ’
. K O \ | o
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/// EKIMAIAEYZH '(Tf'éfﬁ UNIVERSITA del CAFFE

To Universita del Caffé eival kévipo ektaideuong 1Tou dnuioupyndnke atd amod Tov Dr. Ernesto llly otnv NAT1TOAN TO
1999 ka1 To 2002 peTa®EPONKe OTIG eykaTaoTAoelg TRG illycaffé, otnv TepyéoTn.

To kévipo cuvTéAeoe 0TnV €CATTAWON Kal diEicducn TOU espresso oTnV TTayKOoUIa ayopd.

EkT16¢ ammd @oITnTEG Kal eTTayyeAPaTieg e0Tiaong SIBACKEI £TTIONG TOUG KAANIEPYNTES TTWG VA TTAPOUV TO KOAUTEPO aTTd
™ Quon, Bonbwvtag pe ekmraideucn OTIC O QIAIKEG TTPOG TO TTEPIBAANOV TEXVIKEG KAANEPYEIAG, OUYKOMIOAG Kal
ETTECEPYATIOG KAl YUE HABANOTA OXETIKA WUE TNV AEIPOPO YEWPYia.

2AMEPQ UTTAPXOUV TTEPICCOTEPA aTTO 25 TTaPAPTAHMATA O OAO TOV KOGHO,

https://www.kafeaterra.gr/page/seminaria , https://clubeilly.com.br/category/udc/



https://www.kafeaterra.gr/page/seminaria
https://clubeilly.com.br/category/udc/
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) ‘ H udpka 110U oXEOIAOTNKE ATTO EVAV UEVAAO KOAAITEXVN
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James Rosenquist. 'Evag atrdé Toug TTaTEPEG TNG
apepikavikng Pop Art otn dekaetia Tou 1960.

To 1996 (wypaIoe YIa €IKOVA TTOU TTEPIEIXE Eva
YPAQIKO OTOIXEIO TTOU £UEAAE va Yivel TO UUBOAO
TNG TEAEIOTNTAG OTOV KAPE — £VA KOKKIVO TETPAYWVO
ME TO OVOoua TNG JAPKAG TTAVW Tou. ATTO TOTE TO
AOYOTUTTO €XEI YiVEI TO ONUA TNG ETAIPEIAG, KATI TTOU
‘ avayvwpPiouv Kal EUTTIOTEVOVTAI Ol AATPEIG TOU

‘ KAPE.

. 1998 The latest illy logo by James Rosenquist.

D .\ Wz,
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I \LLY ART COLLECTION - THE CUPS

To iconic gAit¢avi Tou illy espresso
EXEI OXEDIOOTEI ATTO TOV APXITEKTOVQ
Kal oXedIO0TN
Matteo Thun, To 1991

A6 10 1992 Tradvw atrd 100 atrd Toug

ONUAVTIKOTEPOUG KAAAITEXVES TOU KOOHOU £XOUV
OnMIoUPYAOEl Epya TEXVNG TTAVW OTO GAITCAvI Tou lly:
e ato Tov Michelangelo Pistoletto otnv Marina

Abramovic,KATr.
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Illy Coffee Awards

7/ ERNESTO ILLY
INTERNATIONAL

O illy mipder kou Bpapevel Toug KAAUTEPOUG KAAAIEPYNTEG 2 POPEC TOV Xpovo. MpokeiTal yia
ONPAvTIKO XpNMUATIKO £€TTaBAo TTou AapPdvel xwpa otn BpadiAia kai Tn Néa Yopkn ota TTAaicla piag
OUYKIVNTIKNG TEAETAG:

*Avoi¢n: Ernesto llly award do Brazil
*POIvOTTWpO: International Coffee Award- New York

gy

*Ta BpaBeia autd divouv KivnTpo OTOUG TTapaywyous va BEATIWVOUV CUVEXWG TIG TTPOOTTIABEIEG TOUG
KAl va TTapaKIVOUV VEOUG TTaPAYWYOUCS Kal TTEPIOXEG TTOU AavBaouéva BewpoUuvTal QVETTAPKEIS yia
TNV KAANIEPYEIQ KOQE, va avaduBouv.
" *Ta Bpafeia aTToOOKOTTOUV OTO VA TOVIOOUV TN ONUAcia TNG OTEVAC CUVEPYATIAG UE TTapaywyoug yia
| Va OUVEXIOOUV va €TTIOILUKOUV TO OVEIPO TOUG YIa BILOCIKN TTapaywyr).

Daw . N©O W=~
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O illy Tipa mn ocupBoAn Tev yuvaikov
otnv aAucida napay®yrg Tou KagpeE
Kal CUVOAIKA GTNV aypoTIKH olKovopia

pe pia é€unvn npotoBouAia.

To phirdévi illy, éva ané ta &io-
ypovika cuploha trne itahikig
koulroUpag Tou espresse bie-
Ovae, «éyaoe To dhho Tou pigon.
Tnv Nayréaopia Hpépa Kagé,

o illy oéplipe eonpicoe ce éva
e101kd KOTOCKEUGOPEVS Yia TV
nepictacn picd ghit{avi npoker-
péveu va beifer 1 Do cuvéBaive
ov Gev unfpyav o1 yuvaikeg oTnv
ohucibo napayoyic Tou kKagé.

MNe va cuyapiaTAcs: Tig yuvaikeg
yia 1 suplodrd roug ke yia va
ENIKOIVVATEI OTO EUPU KOIVO
négo onopairtnTn STV Npaypa-
TIKETNTG Eivan ) Epyadia Toue,

o illy uhensinee tnv np@TéTUNN
evépyeia half a cup ot1a koTooT-
paré Tou, TIOVTaE €T TH GUp-
Cokf Twv yuvaikav oTnv aypoTiki
nopaywyr kai otn Biopnyavia Tou
ka@é pe évav éfunve Tponoe.

Lipepa, OTOV YEWPYIKS TOMED
anacyoholvral 364 exaToppipia
yuvaikes. O api@pég autég avi-

aroiyei oyebév ato piad (43%) rou
guvolikou epyaTikol Guvapikou.
Qi yuvaikeg guplaihouv ge Sha
ta enineba g ahucibog epobi-
aapou: wg epyebéree, kTnpartiee,
vneuluvee noioTikoU eAéyyou.
Eibikd o1 pureieg kapé ce dho Tov
kéopo, bioikeUvTen ge nococTd

25-35% ané yuvaikee,

Qoroge, o1 yuvaikes éyouv Aiyo-
Tepo Gikaid@pote, nepiopicpeves
cUKaIpiEs anagyoinens kai ya-
pnAétepoug picole oe ayéan pe
Toug avhpecg. Eminiéov, n cupbohn
Toug bev avayvepileta, n yvapn
Toug Sev eigakolyeTan Kai 1 na-
pougia Toug anaioveral kalog
To sUotnpa Gev Toug emTpéner va
exgppacTouy ehellepa,

‘Qhoi pag, dTav avagepdpacTe
oToug kaAMEPYNTES KaPpE Pép-
voupe oTo Huakd pag avlpikég
piyoupec. Ki épwg! Ztnv npaypati-
kéTHTa oYebdv To APIoU TLV KaA-
MepynTov Kapé eival yuvaikec,.

aQNY W &, %5
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EvkartaoTtdozeic lllycaffé / Italia-TepyéoT
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illy otrwg espresso. Freddo omrwg illy.

7,

‘ O ayatrnuévog pag freddo dnuioupyrRdnke oTnv

- ABAva, 10 1991, amd Tnv opdda Tng Kafeaterra kai
ToV illy.

H «yévvnon» Tou freddo o€ pia xwpa Pe 1d1aitepa
QVETTTUYMEVN TTAPAdOO0N KAl KOUATOUPA KAYE KAl JE
6 JNAVES KaAOKaipI, NTav €va QUOIKO ETTAKOAOUBO.
To pOPNUA TTPOEKUYE ME TOV TTPWTO XTUTTNMEVO
espresso illy ye dUo dOoEIG espresso Kal TTayo»

Kl aTTOTEAEI €va TTayKOOUIo case study otnv

“ KATAVAAWGOT KPUOU KAPER.

KAFEATERRA

SHAPES THE COFFEE CULTURE



https://www.kafeaterra.gr/tag/freddo
https://www.kafeaterra.gr/tag/freddo
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O illy eivar n mo avayvwplown pdpra kadt maykoopiws. Mapdyerar and v illycaffé, ma rakwr) owoyevaaed
emyeipnan, pe £8pa v Tepyton g lakiag kau adetrpia To 1933, To povadid fuiope yappdvt illy ouwwBirtouv and
kopudaiag mowTnTag kékkoug 100% Arabica. H ouvrayr eivar puoier, evis n yedan illy Siatnpeinar mavra otaBepd.

H illycaffé eivar pa Evaipeia pe mohumhnBeig Ppafeiosg kar motomomoes. To 2019 evioyuoe Tn Séopeuar tng yia
Swapkry avamruln pe Puoope Tpome, woBeTwvTag T popdn g molupeToyikng kowwdeholg Eraipeiag, “Societa
Benefit”". Erol, wg akowwdehng Opyaviopdgs emduoke v kepdodopia pe v avaknn dpaoewy, mou cugpyetoly
v kowwvia kal To mepiPaliov. Emmhéov, ebw war ypdwvia £xer oupmepihndel o Aiota pe Tig «lMo HBuwdg
Eraipeieg MNaykoopiwes ka guveyilel Tn ouppetoyn g ot e1bika mpoypappara ko mpwTofoulics yia Tnv edappoyn
arpatywew Busopng Avarnruéng ka elbikdtepa 1 Bedrivon Tou mepifakhovTikol Tng amotumuwparog. To 2021
£ywe n mpwTn makikr) Etaipeia kadé mou anékrnoe Tnv motomoinan B Corp, n omola amovépeTar o eTapeisg, mou
mhnpolv Ta udnhéTepa TpdTUTA Yia Tig kKowwvikeg kat mepifalhovTikég emdaoeg Toug, kabug kal yia T Sadavaa
kal Tnv umeuBuvdTnTa mou embakviouv.

BE SUSTAINABLE.
B CORP.

KAFEATERRA

SHAPES THE COFFEE CULTURE

Certified

' Corporation

H iomopia tou espresso illy ot EAAaSa, Eekivazi dtav o lwavvng lwondidng, dputhg tng KAFEA TERRA, amodacios
To 1988 va emevBioa oty aoaywyn Tou espresse illy. O illy evowparwlnes oo katavakwTike TpdTuTo ToU
‘EMAnva Tayirara, pe amoréheopa n KAFEA TERRA va efchiyBei oo peyahitepo amokhaiotkd davopia trg illycaffe
maykoopiweg, eidyovtag kale xpovo T pon mocotnTa kads, amd dcoug efayel n makwr) Erapeia oe chdxhngn v
Euporm.

Zrpepa o illy karéya onpavriks pepidio otnv eyywpa ayopd, pe SuadopeTikols Timoug kadé, mou mpoopilovral o
choug Toug Topeig katavalwong ya emayyehparies kar TehkoUs karavarwTes.

la mepuoodTepeg Minpodopizg oxeTka pe T papka illy, propeite va emoxkedTeite Tov wtdtomo g Etapeiag
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ExtmranideuTikd Kévtpo

‘ To eKTTAIOEUTIKO POG KEVTPO
edpevel otnyv Maiavia, yakpid armod
TN Qaocapia TNG TTOANG, Kal
MolpadeTal TV idla OTEYN ME TA
KEVTPIKA MAG YPOAPEia Kal TNV
. UTTEPOUYXPOVN HOoVAda
ETTECEPYOQOIAC KAPE.

H exmraideuon oto Coffee
Training Centre Tng KAFEA
TERRA TTpayuaTOTTOIEITAI OTNV
EUPUXWPEN Kal aveTn aiBouca
e OEMIVAPIWY ECOTTAICHEVN PE

ouyxpova pEoa diIdaoKaAiag.
Edw Oa Bpeite OAeg Tig emAoyEG O [ | ||| IR ki SO s s
| UNXOVEC eSpresso Kal HUAOUC [T m. _PU YV (] e - S e -
AAEONG KAYE VIO VO ECAOKNOETE ' y R —
TTPAKTIKA TIC BOEWPNTIKES YVWOEIG
TToU AdBate atrd 1a eKTTAIOEUTIKA
MOG padrjuara.
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KAFEATERRA

SHAPES THE COFFEE CULTURE

‘ExkBeon HO.RE.CA 2023 oTto Metropolitan Expo.

2 UMMETEXOUME o€ EYXWPIEG
EKOEOEIG, YE OTOXO, TN ONUIoUpPYia
VEWV  EUTTOPIKWYV OXECEWV KAl
ouvepyaoiwy, OTTwG  Kal TNV
avtaAAayr) TTOAUTIHWY  YVWOEWV
Kal  EUTTEIPIWY.  Anuioupyoupue
EVTUTTWOIOKOUG €KOeOI0KOUG
XWPOUG TIou  (wvTaveuouv QTTo
TPOOWTIA  YEUATA €vOOUCIOOUO,
avadeIkvuovTag TOV  XAPOKTAPA,

“ TNV AI0ONTIKN KAl TV TTOIOTNTA TWV
. TTPOIOVTWYV HAG.
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///y Aiakpiosig KAFEA TERRA

Mwotonoinon tou Great Place to Work®, petd and peBobwkn

Great Place to Work Dec 2021-2022 & Feb 2023-2
aflodoynon, and tov opyaviouod Great Place to Work® Hellas

) memermne. BOUSSIAS

Manufacturing Excellence Awards 2023

m ¢ Manufacturing Excellence in Coffee Industry- Winner

Coffee Business Awards 2021
ETHOS MEDIA

‘ * ESG Strategy - Silver
Cm'kc'um Circular Economy Awards 2022

econoMY  BOUSSIAS * Top Coffee Creative Marketing Director
Circular Economy Company in Food & Beverage Industry- Winner - Nuopn KaAAgpyn
Circular Economy Leadership - Silver & 2023
Waste Reduction — Bronze s Coffee Industry Lifetime Achievement Award
& 2023 - Tdvvng lwondidne
Circular Economy Company in Food & Beverage Industry- Winner * Top Coffee Roaster - gold award

Waste Reduction - Gold

» Top Export Coffee Roaster - gold award
Repair & Reuse — Silver

» Top Coffee Roaster Brand - gold award

‘ *» Top Coffee Roaster in After Sales - gold award
* Top ESG Coffee Roaster - gold award

Made in Greece Awards 2022

» Evupo Katavoadwtwo MNpoiov: Dimello — gold
' * Eruysipnpatikn Aploteia — silver
* Biopnyavwkr] Aprloteia - bronze

F““"- Bravo Sustainability Awards 2022
_ability * Avdadeitn npwtofoulicc otov mukwva MNepiBdaiiov, yua
2022 1o mpoypappa: “Kukiwr Owovopia otnv Enetepyaoia,
Napaokevur] & Katavdiwon Kad£”

~ ..1we True Leaders 2021 - ICAP CRIF

> Leaders
, ’ » KAFEA TERRA S.A. — True leader of Greek economy
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[/ Oikovouikd EToixeia TNg KAFEA TERRA KAFEATERRA.

SHAPES THE COFFEE CULTURE

OIOTNPOUNE TO AVTAYWVIOTIKO POG TTAEOVEKTNUA JECA OTTO TO I0XUPO
ETTIXEIPNMATIKO MOVTEAO.

Me TTPWTOTTOPEG, KAIVOTOUEG I0EEC KA TIPWTOROUAIES, BEATIWVOUUE TNV
OIKOVOUIKI MOG €TTIO00N KAl dNUIOUPYOUUE £va UYIEG AVTAYWVIOTIKO
TTePIBAANoV, TOoO yia euds otnv KAFEA TERRA 600 kai yia Ta evoiagepoueva

MEPN pOG.

) ‘ ApaoTnEIOTTOIOUPACTE OTOV TOMED TOU KAYE, GPOoVTICOVTaG TTapAaAAnAa va

85.402.672€ ’
73.341.114€ 60.945.972¢€

6£5.638B456€
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Thank you for your time !

Uvefapp
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